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Dear Readers,

we are pleased to present you the Polish-English edition  
of “Świat DRUKU” (The World of Printing).  
It is devoted to labels and flexible packaging. It was 
supposed to be a showcase of the Polish label sector  
at the Labelexpo 2022 trade fair, but as we know, this 
event has been postponed until next year. However, 
nothing lost – we will be distributing it at other industry 
events, both at home and abroad. 
Although the COVID-19 pandemic certainly had  
a negative impact on the Polish label sector, the industry 
emerged from the problems unscathed. Printers took 
advantage of the downturn to upgrade their machinery, 
among other things. Interestingly, the pandemic even 
accelerated many purchasing decisions. The possibility 
to benefit from EU funds was also significant. A brief 
overview of the information on this topic, which we 
published in “Świat DRUKU” (The World of Printing) from 
October 2019  
to February 2022, can give some idea of the scale  
of investments in printing houses. The condition of the 
Polish label sector during the pandemic is also analysed  
in this issue by Wiesław Cetera.
In turn, in reports and information from the European 
Self-adhesive Label Industry Association FINAT, we find 
a diagnosis of the current situation. Recent months 
have seen an endless gallop of prices, shortages of raw 
materials, especially paper backings, on the market, 
strikes in paper mills and... war to top it all off. The 
situation of the self-adhesive labels and flexible packaging 
sector, not only in Poland, but also in the whole Europe  
in the first quarter of 2022, is difficult,  
and the consequences of this state of affairs may even  
be disastrous for the industry. The Association of Polish  
Self-adhesive Label Manufacturers, together with other 
national industry organisations, has drawn attention to 
this issue in an open letter to manufacturers of label 
materials.  
We can only hope that the difficulties are only temporary, 
and that the situation will stabilise in a short time.  
Let’s be optimistic after all.
To ward off these gloomy thoughts, we recommend you 
read the other interesting articles in the first spring issue 
of our magazine this year. Wojciech Barabasz invites you 
to discuss the phenomenon of spitting in UV flexographic 
printing. Łukasz Szymański suggests how to save money 
by standardising processes. Jacek Bisiorek presents the 
first group of special inks used to secure prints,  
and Maurycy Organa continues his reflections on the 
“Estonian CIT”. Moreover, as every month, a lot of market 
news and industry titbits.

Enjoy your reading!
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Contents From The Editorial Board
The Publishing House Polski Drukarz Ltd. was founded in 1993. We publish 
monthly journal “Świat DRUKU” (The World of Printing) dedicated to printing and 
packaging industry. We also established “Akademia Wiedzy” (The Academy of 
Knowledge) to organise the conferences, with the goals to stimulate information 
and experience exchange. 

Our monthly magazine is read by owners of production and trade companies, 
managing staff and workers of printing houses, publishing houses, packaging 
manufacturers and converters, graphic studios, advertising agencies, print 
buyers, print equipment and consumable manufacturers as well as printing school 
students. We cooperate with well-known branch specialists. One of the strongest 
points of the magazine are well-established proportions between information and 
advertising. It is really good to know that our readers and cooperators appreciate 
our efforts what is confirmed by numerous diplomas, certificates, and awards 
that were given to our publishing house and magazine. 

Our website www.swiatdruku.eu is complementary to the printed version of the 
magazine – it is an additional source of knowledge about printing and packaging 
industry which together with the printed version of the magazine makes a complete 
solution. That is a good example how to join successfully two apparently different 
worlds – the world of printing and the world of modern wireless technologies. Our 
website gives a whole range of possibilities to publish different kinds of attractive 
advertising contents. We also make available the newest invention for the printing 
branch – “e-magazine” – our readers can see on their monitors through particular 
issues of “Świat DRUKU” magazine. Everyone interested in having an access to 
the electronic versions of the whole magazine or to the particular articles (in PDF 
files) can have it with a small fee. All subscribers have a free of charge access to 
them. Every week we send newsletters, thanks to which our readers get the latest 
news from the printing industry in fast way to their email addresses. The profiles of 
our publishing house and “Świat DRUKU” (The World of Printing) on Facebook and 
LinkedIn are also growing in popularity. 

On our Internet website there is also an English sector where you can find News, 
Articles and Interviews sections where most of all we publish information about Polish 
and European printing markets. “Świat DRUKU” (The World of Printing) is also media 
patron of many events organised by different companies and branch institutions. 

As we said, Polski Drukarz publishing house is not only the publisher of “Świat 
DRUKU” (The World of Printing) magazine, but also the organiser of seminars, 
workshops and conferences related to the printing and packaging industry, 
marketing and advertising branch within Akademia Wiedzy (The Academy of 
Knowledge; www.akademia-wiedzy.eu). 

Our publishing house is the member of Polska Izba Druku (Polish Chamber 
of Printing), Polska Izba Opakowań (Polish Chamber of Packaging), Polska Izba 
Fleksografów (Polish Chamber of Flexographers), the member of the European 
Association for the Self-Adhesive Label Industry FINAT, Polskie Stowarzyszenie 
Sitodruku i Druku Cyfrowego (Polish Association of Screen & Digital Printing) and 
Polska Izba Artykułów Promocyjnych (Polish Chamber of Promotion Articles), the 
founder and sponsor of Fundacja Rozwoju Kadr Poligraficznych (The Educational 
Foundation for Printing Personnel) and the partner of Program Solidni w Biznesie 
(SwB – The Solid in Business Program). 

We would like to emphasize that we are waiting for your suggestions and ideas, 
so feel free to contact our team! 

We hope to see you soon at worldwide known trade fairs and events! 

Kind regards 

Jolanta Ziemniak-Ronke 
Managing Director 
Polski Drukarz Ltd.
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What made the decision to move 
the date of the fair just two months 
before it started? It was a quite big 
surprise to the entire industry.
Up until two weeks ago, Labelexpo 
Europe 2022 was fully on track to 
take place in April. Our visitors had 
indicated that they were very excitedly 
looking forward to this first “in-person” 
Labelexpo since the start of the global 
pandemic, and key suppliers of digital 
and conventional print had committed 
to demonstrate their latest equipment. 

Everybody was aware that this 
would not be a Labelexpo on the 
scale of previous shows, given that 
we were still emerging from the COVID 
crisis and machine manufacturers 
were hampered by a shortage of key 
electronics components due to the 
global chip crisis. 

Then the effects of the Finnish 
paper strike rapidly began to be felt 
by our key materials exhibitors and 
label converter visitors. The final 
blow for the show was the eruption of 
the conflict in Ukraine, which affects 
a large proportion of our audience in 
Eastern Europe.

In 2019, when you pompously cel-
ebrated the 40th anniversary of 
Labelexpo Europe, we looked to the 
future rather optimistically. It did 
not occur to anyone that the next 

We still believe that trade  
fairs make sense

The almost last-minute cancellation of Labelexpo Europe came as no small 
surprise. We talk to Lisa MILBURN, Managing Director, Labels/Packaging  
& Additive Manufacturing Group at Tarsus Group PLC, about the reasons 
behind this decision, the future of the show in general and the prospects for 
the label and flexible packaging market in the near future.

edition of the fair would not take 
place on the scheduled date, and 
once a new one had been set, some 
large exhibitors communicated that 
they would not take part in the fair. 
Does this mean that large trade 
fairs, even those with a great repu-
tation, are losing their significance? 
Will another change of date, in your 
opinion, help to change their stance 
and Labelexpo 2023 will hopefully 
resemble previous editions?
We still believe there is a place for 
major printing and converting ma-
chinery exhibitions like Labelexpo. 
Label converters and suppliers are 
telling us how much they are again 
looking forward to Labelexpo 2023, 
where they can see all the key sup-
pliers’ new equipment and software 
launches under one roof. There is 
also the “buzz” that trade shows 
uniquely deliver. Finally, of course, 
the opportunity to meet in person 
with old friends, to establish new 
personal contacts and be inspired 
along with one’s peers by seeing new 
technology in action – these are all 
uniquely delivered by trade shows 
like Labelexpo Europe.

Problems with supply chains, lack of 
raw materials, strikes at manufac-
turers’ factories, war in Ukraine... In 
such a difficult and volatile environ-

ment, can you make any predictions 
about how the global and European 
label markets will look in the com-
ing months? What trends will pre-
vail? What can we expect?

The narrow web label industry has 
weathered major storms in the last 
30 years, most recently of course 
the COVID-19 pandemic. Through all 
these challenges the industry has 
shown incredible resilience, always 
bouncing back and finding a way to 
get its critical products through to 
customers in every essential sector.

Some of the key technology trends 
we see include increasing levels of au-
tomation of business processes and 
machinery, decreasing our reliance 
on manual skills; greater connectivity 
through the cloud, which will allow 
remote monitoring of equipment and 
real-time exchange of machine data; 
the development of AI/machine learn-
ing which will help converters run more 
efficient systems everywhere from job 
planning to color management and 
quality control. All these trends will 
be showcased at our next Labelexpo 
show in Chicago in September and of 
course at Labelexpo Europe 2023.

This article was written at the beginning of 
March this year, shortly after the new date 
for Labelexpo Europe was announced.
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Warsaw, 24 February 2022

Dear Sirs! 
Dear Customers!

At the beginning of the year 2020, we 
were all surprised by the new situa-
tion resulting from the appearance 
of the hitherto unknown, Chinese- 
-originated SARS-CoV-2 virus. More 
and more new information about the 
expanding pandemic in Asia, Europe 
and around the world brought an im-
age of horror and uncertainty into our 
lives. In particular, we were alarmed 
by the information coming from Italy – 
from the Lombardy region, where the 
epidemic had assumed the greatest 
proportions. The ubiquitous masks 
and disinfectant fluids heralded 
a new era that no one had expected 
on such a large and global scale. 
Everyone wondered how this danger-
ous virus would affect our daily lives, 
our families and our businesses. 
Country after country and industry 

The pandemic had no negative impact on the self-adhesive label 
production sector in Poland, but at the end of last year converters 
were surprised by huge price increases and shortages of materials 
on the market. The consequences of this situation may be disastrous 
for the entire sector. Below we publish an open letter signed by 
the Association of Polish Manufacturers of Self-adhesive Labels 
to suppliers of materials with a request for an explanation of the 
reasons for the drastic price increases and problems with availability 
of materials for label production.

Open letter on prices and availability  
of materials for production  
of self-adhesive labels

after industry, the increasing number 
of infections and hospital admissions 
predicted the imminent collapse of 
many industries and a global crisis.

However, this did not happen in 
our industry...

It’s fair to say that the entire pan-
demic period was a busy time for 
most label and packaging manufac-
turers, with most orders increasing. 
The growing demand for necessities 
was a result of lockdowns being in-
troduced, changes in work patterns, 
the implementation of the home 
office standard, remote learning, 
a reduction in hotel and catering 
services, and a consequent increase 
in the consumption of fast-moving, 
household essentials. The availabil-
ity of materials has not changed and, 
despite the prevailing pandemic, 
there have been no alarming signs 
that could herald an imminent col-
lapse, a drastic increase in raw ma-
terial prices and the collapse of the 
supply chain on such a large scale.

Unfortunately, in the last year, the 
entire printing industry has been af-
fected by an almost 60% increase in 
the prices of all raw materials, which 
cannot be directly translated into the 
prices of our products. We accepted 
the successive increases with a cer-
tain degree of confidence, assessing 

Bolesław Jasinowicz, President of SPPES
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them to some extent as the result of 
a worldwide pandemic. However, the 
scale and magnitude of the current 
increase is unacceptable for us in 
the long term and may even have real 
consequences, which could lead to 
the bankruptcy of many companies 
in our industry. While all materials 
and services are affected by this 
price increase: paints, varnishes, 
labour costs, energy costs or waste 
treatment, self-adhesive materials 
are particularly affected: the papers 
and films required to manufacture 
self-adhesive labels. In most of the 
letters we received from our suppli-
ers in 2021 and 2022, informing us 
of the necessary price increases for 
our products, there were no specific 
reasons or grounds for such drastic 
price adjustments.

At the end of 2021, when we 
thought that the pandemic was over 
and everything would soon return to 
normal, events occurred that were in-
comprehensible to the entire industry 
and that no one had expected at that 
stage. Why only now? We thought 
that the danger was slowly passing 
and that the whole world would soon 

breathe a sigh of relief, but suddenly 
supply shortages began to appear, 
and they continue to grow to this day. 
We are currently without supplies of 
materials and raw materials for the 
production of current orders. Our 
orders are confirmed or not, and the 
forecast delivery times are already 
around 10 or even 16 weeks and are 
often changed or cancelled. Most of 
our customers are medium and large 
companies, bound by long-term con-
tracts with their end customers, and 
most of them are large retail chains 
that do not accept such frequent 
changes in prices or delays in deliver-
ies. Moreover, many of the contracts 
concluded with our customers carry 
penalties for late delivery.

Therefore, on behalf of all indus-
try associations: Polish Chamber of 
Packaging, Polish Chamber of Print-
ing, Polish Chamber of Flexographers, 
Association of Polish Manufacturers 
of Self-adhesive Labels (SPPES), 
and countless companies from the 
printing, offset and flexographic in-
dustry, I would like to express our far-
reaching concern and opposition to 
the practices that have affected our 

industry in the last year on the part 
of our suppliers, and in particular 
manufacturers of self-adhesive sub-
strates. In solidarity, we call for an 
explanation of the situation, the real 
reasons for such a drastic increase 
in the price of raw materials and for 
the necessary measures to be taken 
to limit further increases and to pre-
vent future shortages in the supply 
chain of materials required for our 
production. In our opinion, increases 
in energy costs or the current price 
of gas do not have such a large im-
pact on the prices of self-adhesive 
substrates, and certainly not on 
their shortage. Unfortunately, we are 
currently dealing with a new phenom-
enon, the conflict in Ukraine, which 
may bring further consequences that 
are difficult to predict. Nevertheless, 
we are counting on the fact that sta-
bility is possible in the self-adhesive 
materials market, and producers of 
these materials will learn from the 
current situation.

Bolesław JASINOWICZ
President of SPPES

Bolesław Jasinowicz, President of SPPES

Self-adhesive Labels Congress 2022 in June!

C
onferences and training sessions organised for years by Polski Drukarz publishing house as part of Akademia 
Wiedzy (The Academy of Knowledge) have already earned a reputation and wide range of participants eager to 
broaden their knowledge. The largest and most anticipated meeting of the Polish narrow-web printing industry is 
the Self-adhesive Labels Congress. We would like to invite 

you to this year’s edition of the event, which will include the 17th 
“Self-adhesive Labels – The Latest Technologies” Conference and 
the Exhibition of Technologies and Solutions for Self-adhesive 
Label Manufacturers on June 9-10 at the Metropolo Krakow by 
Golden Tulip hotel at 11 Orzechowa street in Krakow.

As always we have prepared interesting lectures presenting new 
products and trends, which will be delivered by leading specialists 
in the industry. The event programme and details of participation 
will be published soon in “Świat DRUKU” (The World of Printing) 
and at www.etykietysamoprzylepne.akademia-wiedzy.eu.

You are cordially invited to participate in the Congress! Self-adhesive Labels Congress 2021, Żnin, Poland

3/2022 | Świat DRUKU 
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T
he majority of the group of companies declaring label 
production included small and medium-sized enter-
prises. Small enterprises with 10 to 49 employees 
accounted for 36%, and medium-sized enterprises 

(50–249 employees) accounted for as many as 38% of 
the total number of companies (Chart 1). In contrast, 
microenterprises employing fewer than 10 employees ac-
counted for 19% and only 7% included large enterprises 
with more than 250 employees.

Half of the companies producing labels recorded rev-
enues under 10 million zlotys (Chart 2). Revenues in the 
11–25 million and 26–50 million ranges reached 7 and 
8 percent, respectively. Only 2% of the companies pro-
ducing labels could boast of revenues in excess of 100 
million zlotys.  

Label production in Poland
Wiesław CETERA

In 2021, the market was experiencing effects caused 
by the epidemic. However, the overall situation did not 
deteriorate in 42% of the companies, and it even im-
proved for 27% of the enterprises (Chart 3). Unfortunately, 
nearly one-third (31%) admitted that the situation had 
grown worse. 

With the general situation in mind, on the one hand, 
changes in sales in the surveyed companies indicate sta-
bility in 28% of entities and moderate increases (Chart 4). 
10% of the companies indicated increases not higher 
than 5% of their previous sales; 15% reported increases 
of 6% to 10%. Higher increases were experienced by 9% 
(11–15% growth) and by 5% in each of the subsequent 
ranges. This means that 44% of entities experienced 
sales increases. In contrast, the scale of sale declines 
is not as varied. 5% of companies recorded drops in 
sales between 16 and 20%, but in more than 22% of 
companies drops exceeding 20% of previous sales were 
reported – the situation is becoming dramatic for such 
companies and may affect their continued operations. 

The scale of changes in demand is indeed high. This is 
indicated by poor utilization of capacity by the companies. 
Unfortunately, as many as 24% of companies admit they 
use no more than 10% of their production capacity (Chart 5). 
It was observed that 49% of the companies use less 
than half of their production capacity. On the other hand, 
almost as many enterprises (48%) declare use of more 
than 50% of their production capacity. Companies have 

Label production is an important item in the order portfolio 
of Polish printing companies. 164 companies participated in 
the latest trend survey, conducted in the autumn of 2021, 
86 of which named the production of labels as one of their 
business areas [1].  

Chart 1: Employment structure in enterprises declaring label 
production [%]. Source: own study

Chart 2: Revenues of enterprises declaring label production 
[%]. Source: own study

Chart 3: Change in the overall situation of companies 
declaring production of labels in 2021 [%]. Source: own study

6 | REPORT  |
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Chart 4: Change in sales in 2021 [%]. Source: own study

high excess capacity, but this study 
does not reveal how well their tech-
nological characteristics matches the 
generated demand.

Chart 5: Capacity utilization in enterprises declaring label 
production [%]. Source: own study

 | SOLUTIONS AND SERVICES PROVIDER FOR THE PRODUCTION OF PACKAGING AND LABELS |

Nevertheless, the companies were 
optimistic about their capacity utili-
zation in the future (Chart 6). Only 
6% of the companies indicated an 

expected decrease in capacity uti-
lization, and 42% anticipated no 
changes. In contrast, as many as 
53% of the companies expected an 
increase of their capacity utilization 
in the future.

Similarly, no adverse changes with 
respect to employment are expected 
(Chart 7). Only 12% of the companies 
predicts a drop in their employment 
figures. 28% predicted an employ-
ment increase and 60% that their 
employment levels should remain 
unchanged.  

The projected production changes 
also promise positive changes (Chart 8). 
Only 9% of companies expect a de-
cline in their production volumes. 
35% of the enterprises expect no 
changes, but as many as 56% expect 
volume increases. 

Compared to previous answers, one 
can expect an improvement of produc-
tion efficiency and of the general situ-
ation of enterprises printing labels.

The optimistic forecasts cited 
above will be accompanied by invest-
ments (Chart 9). 77% of companies 
plan to purchase new machines and 
equipment. A positive, green trend 
can be observed in the 70% of com-
panies planning pro-environmental 
investments. The third place among 
the planned investments was taken by 
IT technologies, indicated by 64% of 
the companies. The scale of interest 
in tax optimisation is also interesting. 
As many as 62% of companies indi-
cated this way of improving their situ-
ation – with the number being much 
higher than the previously recorded 
indication of such undertakings. More 
than half of the companies (56%) plan 
to sell machinery, but also a half of 
them (50%) is going to invest in new 
technologies. New production halls 
(46%) and production profile changes 
(26%) are the least frequently planned 
investment projects.

MMR GROUP PRINTSOLUTIONS
MMR GROUP POLSKA SP. Z O.O.
ul. Hutnicza 25 
81-061 Gdynia
tel. + 48 58 627 49 22
fax + 48 58 627 49 23
ps.biuro@mmrgroup.pl
www.ps.mmrgroup.pl

FLEXO PREPRESS
• 3D fiber laser engraving of plates and sleeves
• DTP services
• technical support
FLEXO:
• mounting tapes
• foam backing material for corrugated post print
• UV varnishes
• auxiliary chemicals
• PET carrier film for corrugated post print
• cold-stamping foils
• training, testing, maintenance  

and consultancy services

OFFSET:
• offset blankets
• chemistry and varnishes
• inks
• printing accessories
• bookbinding materials 
• customizing services, plotter cutting
• training, testing, maintenance and 

consultancy services

The list of providers is also published in Polish part of this issue on pages 67–71

http://www.ps.mmrgroup.pl
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Conclusions

The COVID epidemic has had a nega-
tive impact on label producing com-
panies. Drops in production volume, 
while high in individual cases, were 
not large across all the companies 
(only 27% of the enterprises indi-
cated a decline in production).  On 
the other hand, similarly to the entire 
printing sector, a significant part of 
production capacity remains unused - 
only 48% of the enterprises use more 
than half of their production capacity. 

The financing method covering the 
unused means of production is also 
important for the overall condition of 
the enterprises.  The enterprises are 
mostly optimistic, however. The busi-
nesses anticipate increased capacity 
utilization, production growth and 
employment retention in the future. 

Investment plans offer a positive 
outlook; purchase of new machinery 
and equipment, development of in-
formation technologies and the use 
of new technologies. Environmental 
protection ranks high among the 

Chart 7: Expected change in employment [%].  
Source: own study

Chart 9: Investments planned by label production companies. Source: own study

Chart 8: Expected change in production volume [%].  
Source: own study

Wiesław CETERA
D.Sc. Eng., Prof., 
Department of Information Technolo-
gy and Media, University of Warsaw. 
Doctor of Economics in the field of 
management, Master of Science in 
Information Technology. Has been as-
sociated with journalism and printing 
since 1984. Deals with the economics 
and management of media and media 
content analysis with the use of infor-
mation technologies (BigData). He is 
the author or co-author of numerous 
works on organisation and manage-
ment in the printing and media sector, 
as well as several hundred expert 
opinions on innovation, management 
and valuation enterprises.

Chart 6: Future utilization of production capacity [%]. Source: 
own study

investment priorities. Entrepreneurs 
(similarly to the sector as a whole) 
are ever more frequently indicating 
their interest in tax optimisation. 

The reflections presented above 
will be verified by global changes of 
the world economy facing war.

The article was written at the end of 
February this year.

Przypisy

[1] W. Cetera, „Polish printing – pro-
gress, pandemic, prospects”, 
2020. MNK Kielce.
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Lodz' Wiking Graf  
with Crystal Technology

The equipment of the Wiking Graf printing house has 
been expanded by the CDI Spark 4835 platesetter with 

the XPS Crystal copier. This is one of the first installations 
of the Crystal line in Poland.

Zakład Poligraficzny Wiking Graf was established in 1986 
and specializes in printing self-adhesive labels (using roll-to-
toll and sheet printing) as well as pharmaceutical leaflets. It 
has a modern equipment and a graphics studio. Wiking Graf 
works with a quality management system, supplemented with 
GMP guidelines, which allows it to meet the requirements 
regarding the organization of production, product safety and 
proper hygiene of the production site required by customers 
from the pharmaceutical, cosmetic and food industries. Pro-
duction is made on various surfaces, including self-adhesive 
paper, PE and PP (white, silver and transparent) films, sand-
wich paper, and glue. The printing house uses digital printing 
and laser cutting to carry out small print runs. In addition, it 
offers a variety of finishing technologies, such as cold and 
hot stamping, relief printing, embossing, hologram protec-
tion, as well as personalization, label numbering and Braille 
printing on products, including peel-off and booklet labels.

Accurio Label 190  
in Unidruk Printing House

The Accurio Label 190 – industrial digital roll-to-roll label 
press from Konica Minolta has been launched at the Unid-

ruk company from Krakow. Thanks to this, the printing house, 
so far specialized in the broadly commercial printing, ex-
panded its portfolio of services with digital label production.

Currently, five companies providing comprehensive 
printing and bookbinding services operate within the 
Unidruk group. The oldest of them is the printing house, 
which has been operating since the beginning of the 
90s. The company specializes in small and medium runs 
with short lead times. The equipment it has allows for 
the elimination of subcontractors and full control of the 
quality and timeliness of the work performed.

“Some time ago we came up with the idea of diver-
sifying our production – apart from the job in which we 
specialize, we wanted to offer something more. Looking 

at the market, being a guest at many conferences, I came 
to the conclusion that packaging and labels are a thriving 
sector, and this is the direction I started my search for” – 
says Artur Kruczek, the owner of Unidruk, and adds: “La-
bel customers are very pleased with our new proposal. 
We are gaining new clients – the growing number of small 
food, cosmetic, brewing and wine companies generate 
needs for a variety of labels at a lower cost”.

Efprinta Printing House  
with Printegy MIS

Efprinta Printing House from Radom, specializing in label 
and ticket printing, has implemented the Printegy MIS 

system in its production plant. According to the com-
pany’s representatives, the positive changes resulting 
from this investment were noticeable from the very first 
days of the system’s operation.

“We were looking for a comprehensive solution that 
would make it easier for us to manage the warehouse, 
production and sales. We decided on Printegy MIS primar-
ily because it is a system created from start to finish with 
focus on the needs of the label printing house. The scope 
of functionality is so wide that it covers all the processes 
running in the printing house. The implementation took 
only two months and even during this period we noticed 
a huge improvement in the functioning of our printing 
house” – sums up Artur Magiera, president of Efprinta.

Performance Series P7 in ANRO 

ANRO label printing house from Zawiercie became the 
first Polish user of the 17-inch Mark Andy Performance 

Series P7 machine with a GEW hybrid fusing system, 
combining conventional UV and UV-LED technology and 
operating on the principle of interchangeable cassettes.

ANRO is a family business founded in 1985 by a mar-
ried couple Anna and Stefan Rotarski; currently their 
son Łukasz is the vice-president of the enterprise. The 
company specializes in production of marking systems 
(including safety, road, information boards) using screen 
printing, as well as in the Flexo-printed labels and pack-
aging. The volume of products manufactured here has 
increased significantly in recent months thanks to the 
investment in a new 10-colour press. The company’s 

Pandemic Did Not Stop Investments  
in Polish Printing Houses

Although the COVID-19 pandemic certainly had a negative impact on the Polish label production sector, 
the industry emerged from the problems unscathed. Printers took advantage of the downturn to up-
grade their machinery, among other things. Interestingly, although in many cases investment plans had 
been drawn up for a long time, the pandemic accelerated many purchasing decisions. The possibility 
to benefit from EU funds was also significant. Below is a brief overview of investments in the Polish 
self-adhesive label sector.
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portfolio is currently very extensive and includes, among 
others, paper and foil labels (PP, BOPP, PE), as well as 
thermal and thermal transfer labels. The available finish-
ing options, both inline and offline, include UV varnishing, 
laminating, cold-stamping and perforation. The company 
also offers labels for special applications: with glue (for 
freezing) or easily detaching, as well as metallic ones.

New Production Possibilities  
in Etiflex 

A year ago, Etiflex Printing House from Poznań installed 
a digital press – Mark Andy Digital One. This translated – 

as the company’s management states – into higher 
quality and more attractive price of products, as well as 
reaching out beyond the label printing sector into the 
advertising market. This investment was one of the most 
important factors in the intensive development that the 
Poznań company recorded in the last year.

Etiflex is a young company. Within just a dozen or so 
months, a dynamically developing company was created 
with a business plan for the next four years. “One of the 
components of our success was the purchase of a new 
press” – emphasizes Karol Kuligowski, sales director and 
one of the co-owners of the printing house. „Thanks to it, 
we can print labels in low and medium volumes, in high 
quality and in a short time, and process them inline – we 
receive such orders most often. Currently, more and more 
companies need to print many runs of various label types 
in smaller quantities, so the traditional flexographic tech-
nique is no longer economically justified for such orders. 
An additional benefit is the ability to handle standard 
substrates without the need for pre-treatment. In addition, 
the press allowed us to enter the advertising market – 
we have already managed to carry out some interesting 
works, but this is not our priority direction, because the 
most important area of activity is the label production”.

Przemysław Wagner, production director and at the same 
time a second co-owner of the printing house, adds: “To 
start, we needed a high-quality, and precisely digital solu-
tion that would meet our current expectations. By analyzing 
the clients’ needs, we saw in their orders exactly what is 
happening on the market – falling run lengths with greater di-
versification of orders. We became more and more convinced 
that this is a niche that, to some extent, we have found for 
ourselves, and digital printing is the right solution here. The 
last few months have shown that we were right. Almost all 
of our clients now use digital technology, appreciating its 
advantages, and new ones come to us with their orders. We 
are pleased that our choice was a bull’s eye hit, because 
customers are very satisfied with the labels we produce for 
them. They claim that they finally get exactly the product 
they wanted, and that is probably the best recommendation”.

First Polish Installation 
of TruePress Jet L350UV+LM 

Wito Labels printing house from Bolechowo near Poznań, 
dealing with the production of specialized components 

for product marking in all industries, was the first in Po-
land to invest in a Screen TruePress Jet L350UV + LM 
digital press.

The printing house has three eight-colour flexographic 
presses, two die-cutting machines and four packaging 
stations with quality control system in its machinery. The 
company continues to invest in modern equipment and 
machines that will help optimize the time of performed 
tasks. Hence the interest in digital printing and the 
owner’s decision to purchase the TruePress Jet L350UV 
machine, guaranteeing the desired quality and efficiency 
of printing.

Fourth Digitall Press  
in Olkusz Company

The Grafpress company from Olkusz decided to purchase 
the Accurio Label 190 industrial digital roll-to-toll labels 

press. It is the fourth Konica Minolta device in this print-
ing house.

Grafpress offers comprehensive printing services, 
ranging from an individual design, DTP, prepress, through 
printing, to product finishing. “Bearing in mind the dy-
namic development of technology and the needs of our 
customers, we follow the latest trends in printing and 
constantly improve our technical facilities to ensure the 
highest quality prints in the shortest possible time. We 
are looking for the most effective and economical solu-
tions to be able to offer a product of good quality and 
price” – says Łukasz Kajda, the owner of Grafpress.

The idea to add another printing house to the services 
of the printing house, concerning digital label printing, 
appeared in Grafpress some time ago and, as Łukasz 
Kajda emphasizes, „it was a response to customers’ 
expectations: we have printed their labels before, but 
because roll-to-roll labels are much more convenient 
in converting, inquiries about this type of production  
appeared more and more often”.

Cyfrowo.com.pl  
with a New Investment

Cyfrowo.com.pl printing house also decided to make 
another investment in a solution from Konica Minolta’s 

offer. Here, too, the choice fell on the Accurio Label 190 
roll-to-roll press. Previously, the production of labels, 
which is one of the company’s sectors of activity, was 
made on a sheet-fed device from the same manufacturer.

The printing house Cyfrowo.com.pl has been operating 
on the Polish market for over 15 years. Throughout this 
time, it has been developing its activities with a focus 
on short-run printing. It specializes mainly in short and 
medium label runs – from 50 to 2 thousand pcs. “Nowa-
days it is not difficult to get a customer, especially when 
they are offered attractive prices. Keeping him becomes 
a challenge. Our printing house does not focus on loyalty 
programs and constant offering of super-promotions. 
Instead, we place great emphasis on multi-stage quality 
control and timeliness” – says Zbigniew Szczygieł, owner 
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of Cyfrowo.com.pl. “Our interest in labels was caused by 
changes in the market. Hence our response to this trend 
and entry – some time ago – into this type of production. 
Nevertheless, from time to time we had a client who 
needed roll-to-roll printed labels. Moreover, we served 
many customers who purchased small runs of stickers 
printed on sheets, but they also ordered larger roll-to-roll 
jobs elsewhere. This made us to reflect. So we took up 
the challenge and we do not regret it, because the invest-
ment in a roll-to-roll press allowed us to take another step 
in our development” – says Zbigniew Szczygieł.

Currently, the company produces labels printed mainly 
on standard self-adhesive foil. It also launched a special 
online store, where the assortment of labels and the 
options it offers to customers are constantly expanding.

PolimerPro Improves the Colour 
Management System

The flexographic prepress house PolimerPro, thanks 
to the funds obtained in the Operating Program Intel-

ligent Development’ loan for technological innovations, 
introduced two of the three planned installations for the 
project called “Development of ecological printing forms 
in the maximum format with a flat raster tip and innova-
tive screening for printing in seven colours”.

The first part of the project is the implementation of 
GMG Open Color and Hybrid Pack Z applications. The 
company’s long-term goal is to implement seven-colour 
printing for labels, flexible packaging and corrugated 
cardboard. The introduction of CMYKOGV resulted in 
significant savings due to the elimination of spot colours. 
However, according to Polimer PRO, there are many more 
possibilities offered by this software combination. The 
most important of them are: intuitive and quick creation 
of packaging meshes and traps; preview of packaging on 
3D models; significant simplification in printing rasterized 
Pantone colours, based on a proof. The next stage of the 

research implementation is the installation of the Kodak 
NX Wide 5080 platesetter and the Screening Tower RIP. 
These devices allow for a wide range of plate structure 
changes depending on the individual needs of the cus-
tomer – from white primer to very high quality printing.

First Polish Installation 
of an AccurioLabel 230 Press

The first Polish buyer of the AccurioLabel 230 press was 
the Arpaprint.pl digital printing house from Bełchatów. 

The device significantly increased the production capacity 
of the company, which is increasingly focusing on orders 
in the area of self-adhesive and glueless labels.

The decision of Arpaprint.pl – a printing house launched 
in 2018 and currently one of the sectors of activity of 
FHU RPNET (a multi-branch company from Bełchatów 
owned by Robert Papiewski) – to implement roll-to-roll 
production coincided with the market launch a new press 
working in toner technology – AccurioLabel 230 by Konica 
Minolta. “When we entered the printing business, and 
soon the label business, we had the opportunity to see 
the highest quality products made by the presses of this 
manufacturer. Our customers were very satisfied with 
them, so the contract for the delivery of a new press was 
signed by us very quickly” – says Robert Papiewski. “Our 
activity is multi-sectoral almost from the very beginning. 
We have invested in a sheet-fed digital press, on which 
we print mainly advertising jobs, and a large-format plot-
ter, which allowed us to carry out a variety of jobs. As 
inquiries about labels, also in higher volumes than those 
could be cost-effectively produced in a sheet-fed press or 
using large format plotter, which we also offer, began to 
appear more and more often, we decided to implement 
production in roll-to-roll technology. Observing the market, 
I had no doubts that when I decided to enter the printing 
business, including the labeling business, I could choose 
only one technology: digital. The key arguments in favor 

advertisement

http://www.ConwayMachine.com
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of this are the constantly falling run lengths and expecta-
tions for the production of short- and medium-run jobs, 
the increasing time pressure on the part of customers 
and the growing trend towards personalization”.

Arpaprint.pl serves clients from numerous industries, 
incl. food, construction, chemical or spirit. Its principals 
also include advertising agencies and other printing com-
panies. Robert Papiewski assures: “Customer satisfaction 
has always been our priority. Many of our clients have in-
dicated the need to make roll-to-toll labels for us. Now we 
will be able to fulfill such orders with the highest quality”.

Orion Znakowanie Towarów  
with Three Mark Andy Presses

Orion Znakowanie Towarów (Orion Product Marking) com-
pany is one of the first users of the new Mark Andy – 

Evolution Series flexographic press in Poland. Contracted 
just after the previous Labelexpo Europe fair (during which 
it had its world premiere), it started working in a Wrocław 
printing house in the first half of May this year, replacing 
a worn-out device from another manufacturer. The press 
significantly increased the production potential of Orion 
in terms of its basic assortment, which are multi-coloured 
labels printed on various substrates.

“The Evolution, which is based on the printing platform 
known from the Performance Series P7 model, which we 
have been using since 2017, is a significant relief for the 
latter press. Thus, we can carry out the same production 
in both devices at the same time or use them interchange-
ably. So we achieved the right balance in the occupancy 
of all three Mark Andy presses – our production plan also 
includes the hybrid Digital Series HD” – says Marek Dzie-
wanowski, president of the Orion printing house.

The latter started working at Orion in the second half of 
2019, enabling the implementation of low-run, high-finish 
label printing. Marek Dziewanowski assures that the device 
has met the expectations: “The Digital Series HD works 
in a three-shift system and is heavily loaded, even in the 
present, slightly more difficult market situation. We are 
aware that the pandemic has hit not only our customers 
from various industries, but also consumers, i.e. people 
who reach final products with labels printed at our com-
pany. The business flexibility that we have gained thanks 
to the possession of conventional and digital technology 

has become a great advantage here and allowed us to 
approach the investment in the Evolution Series, which 
has been planned for many months, with relative ease”.

Mazowieckie Zakłady Graficzne 
Expanded its Capability

Mazowieckie Zakłady Graficzne (Mazovia Printing House) is 
a company with over thirty years of tradition. This printing 

house located in Wysokie Mazowieckie specializes in the 
production of various types of assortment: books, commer-
cial jobs, cardboard packaging and labels. Among its regular 
customers, companies from the food industry, including the 
meat and dairy industry, constitute a significant percentage. 
Labels, incl. self-adhesive, thermal and foil are printed here 
in the flexographic technique. The equipment of Mazowieckie 
Zakłady Graficzne has been expanded with a new Mark Andy 
flexographic press – Performance Series P7E. According to 
the printing house, the potential of this solution allows for 
the production of over a million labels in one day.

The press was partially contracted from EU funds, as 
part of a comprehensive project to implement a new type 
of shrink sleeve labels, taking into account a special type 
of gluing. “Thanks to the extensive equipment of the press, 
we have significantly increased our capability in the area of 
labels and other products made with foil. The Performance 
Series P7 is a premium device equipped with numerous 
technological solutions that enrich the entire manufacturing 
process. The machine is very fast and flexible, and it is 
controlled in a very intuitive way” – says Jarosław Zaczek, di-
rector of MZGraf and one of the co-owners of the company.

“The production of packaging and labels is naturally 
related to the direction in which the entire market is 
heading” – says Jarosław Zaczek. “Packaging and labels 
have been developing dynamically in recent years, so we 
try to be up-to-date. The more that our key clients are 
companies for which this segment is extremely important. 
Packaging for food products, e.g. dairy or meat products, 
must be more and more eco-friendly, but also user-friendly 
and convenient from the customer’s point of view. On the 
other hand, market competition forces brand owners to 
find solutions that are more and more attractive for the 
consumer. Hence our idea that the packaging should 
»sell« the product not only by its appearance, but also 
by its smell and touch”.

From the left: Dawid Greber (Konica Minolta), Robert Papiewski 
(Arpaprint.pl) and Marcin Zaporowski (Konica Minolta)

From the left: Jarosław Zaczek – director of MZGraf and Łukasz 
Chruśliński – Sales Manager in Mark Andy Poland
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FleksoGraf Increases Capabilities 
with Mark Andy 

The Evolution Series Mark Andy machine installed in the 
FleksoGraf printing house in Tomaszów Mazowiecki is 

the third device from this series in Poland. Its implemen-
tation took place at the turn of March and April 2020 
and, despite the worldwide pandemic, it went smoothly, 
thanks to which the machine started working at the 
scheduled time.

FleksoGraf is a small company that started operating 
in 2006 and currently specializes in the production of 
white, coloured, foil (of various thickness) and special 
labels. It serves over a thousand recipients both in Po-
land and abroad. Thanks to the latest investment, it has 
gained an efficient tool with wide possibilities, allowing 
for the implementation of even the most difficult orders. 
Jacek Metryka, director of the printing house, says: “We 
hope that the purchased solution will help us increase 
efficiency, but also expand our offer. The label is now 
a distinguishing feature of the product, especially in the 
cosmetics, chemical, food and alcohol industries. Without 
the right machinery park, it is not possible to offer the 
highest quality products. After investing in a Mark Andy 
solution, it will be possible for us”.

Top-Pol Printing House  
improves Production

The Top-Pol printing house from Zbrosławice in the 
Silesian Voivodeship is the first Polish user of the RDC 

106 rotary die-cutter in Poland, produced and supplied 
by Koenig & Bauer. The device was purchased in connec-
tion with a new technological project, implemented partly 
from EU funds: the implementation of the production of 
innovative, embossed IML labels based on offset print-

ing. The new die-cutter is to ensure stability and speed 
when cutting labels, as well as significantly reduce the 
changeover time between orders.

Top-Pol is a family company that has been operating 
on the printing market since 1989, and since the end of 
the 1990s it has specialized in the production of labels 
made of non-absorbent materials, mainly plastics. “We 
were one of the pioneers in using the UV offset technique 
to print this type of substrate. Quite quickly, IML labels 
have become our main assortment, i.e. those applied 
by injection directly into the packaging (whose produc-
ers constitute the largest group of our customers) at the 
production stage. Currently, they account for 70-80% of 
our production, supplemented by plastic cup caps” – says 
Marcel Topolski, co-owner of the company.

Top-Pol exports about 30-40% of its production, and 
the final label recipients made here are mainly companies 
from the food and construction industries.

Inkjet in Arti-Bau Printing House

The Arti-Bau label printer from Ślęza near Wrocław has 
invested in a technologically advanced Xeikon PX3000 

inkjet press, using Panther UV technology.
Arti-Bau was founded in 2009 and has been printing 

since 2012. A few years was enough to become an ef-
ficient company employing 25 people. The printing house 
specializing in the production of labels has a modern 
production hall with an area of approx. 500 m2 and from 
the beginning of its operation has been investing in 
modern solutions for digital inkjet printing. For the first 
years, the production was based on the Jetrion 4830 UV 
digital inkjet solution. When in 2018 the owners decided 
to modernize the machinery to keep up with the market 
requirements in terms of quality and performance, they 
chose a novelty in the Xeikon offer – the PX3000 model. 
As Monika Stefańska, President of the Management 
Board of Arti-Bau emphasizes, the business model of the 
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technique) and labels. The latter, realized in narrow-web 
technology, have recently been shifted to a new press.

“We offer our clients a comprehensive service. It con-
sists of: assistance in the project phase and consulting 
related to the order, the production and finishing stage 
of the packaging or label, as well as the delivery of the 
entire batch to the customer or to the company applying 
the assortment produced by us” – says Piotr Skałecki, 
Operations Manager at Essentra Packaging. “Due to the 
rich, almost 20 years of experience in the packaging 
and labeling market, we are perceived by our strategic 
customers as a printing house for special tasks. I mean, 
among others »hybrid« orders, involving the use of both 
conventional flexographic and digital printing”.

Ekorol Printing House Increases 
Production Capabilities 

Ekorol Printing House from Poznań installed a digital print-
ing press of the Japanese brand Shiki in October 2020. 

The system provided by DLM, configured as CMYK + W of-
fers printing on temperature-sensitive materials. The print-
ing house, operating in the self-adhesive label industry for 
33 years, so far based on flexographic technology, gained 
new opportunities – digital production of specialized orders 
on thermal papers and heat-shrinkable films.

The digital Shiki press offers printing at a speed of  
50 m/min. on 350 mm wide substrate; thanks to the white 
ink unit it can also print on transparent foil. One of the most 
important advantages of this solution is the comprehensive 
cooling of the cylinders and keeping the print temperature at 
a constant 40˚C. Thanks to the drying system with LED UV 
lamps and pre-drying of each colour with a separate lamp, it 
allows for high quality of reproduced images and high resist-
ance to abrasion and the penetration of liquids or lubricants. 
In addition, the press is distinguished by its ease of use and 
high reliability, and offers very competitive printing costs, 
which allows you to achieve high profitability. As emphasized 
by the owners of Ekorol, it was the above-mentioned features 
that determined the choice of this solution.

Plotter and die cutter in Lodz' 
Polistar

The Polistar printing house from Łódź has expanded its 
machinery by two machines – an ML750 die cutter and 

an automatic I-Mark plotter.
The Polistar printing house from Lodz has been operat-

ing on the market since 1984. It deals with the produc-
tion of packaging for the pharmaceutical and clothing 
industries, as well as labels, folders, folders, etc. As an 
experienced offset printing house, it also carries out large 
orders for posters, leaflets and advertising brochures. 
As a packaging manufacturer, it offers comprehensive 
order fulfillment, from the choice of cardboard finishing 
methods (matte, silk, gloss foil lamination, etc.), through 
die-cutting, to gluing the boxes.

“We decided to buy an ML750 die cutter and an I-Mark plot-
ter because we wanted to enrich our offer and increase our 

From the left: Monika Stefańska, Arti-Bau President of the Board, 
and Jarosław Lewandowski, Arti-Bau production director

From the left: Damian Stolarczyk, Piotr Skałecki, Gerard Modecki 
(all from Essentra Packaging)

printing house is based on the ability to high-quality pro-
duction of large orders in a short time, therefore the jobs 
must run smoothly and without disruptions. Consequently, 
parameters such as high press speed and high quality of 
prints as well as favorable service conditions and easy 
contact with the manufacturer were of key importance for 
the printing house. Xeikon fulfilled all these conditions.

Currently, Arti-Bau has two modern presses with a web 
width up to 330 mm, offering efficient label printing, and 
two devices for die-cutting and packaging. Thanks to its 
solutions, it offers labels printed on almost any substrate 
that is used in flexographic printing houses – BOPP films 
for PET bottle labels, substrates for the production of sa-
chets and tubes, as well as films with a silicone base and 
paper substrates. Thanks to this, the clients of the print-
ing house are companies operating in various industries.

Essentra Packaging Increases 
Potential in Label Printing

The company Essentra Packaging from Lublin, belonging 
to the international group Essentra, has been working 

for some time now with a new, 17-inch FA-17 flexographic 
press by Nilpeter. The device, equipped with numerous 
options and functions to automate and streamline the 
printing process, significantly increased the production 
potential of this company in terms of label production.

Essentra Packaging sp.z o.o. specializes in compre-
hensive service for international brands (mainly in the 
segment of cosmetic and pharmaceutical products) in 
the field of cardboard packaging (printed in the offset 
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processing capacity. In addition to the idea for the implemen-
tation of various orders, specialized equipment is also needed 
to ensure quality” – says Adam Witkowski from Polistar.

Investments in Eticod 

Eticod label printing house has recently expanded its ma-
chinery with two new machines. One of the investments 

is the HP Indigo 6900 digital press, thanks to which the 
company wants to expand its offer and increase produc-
tion capacity. This is the second – besides the 6800 
model – solution of this brand in the Katowice plant. At 
the beginning of the year, Eticod also installed a 10-colour 
BOBST M5 430 press with UV LED Phoseon technology. 
The investment in a modern curing system was made to 
reduce the emission of harmful compounds and is in line 
with the company’s policy, for which the pro-ecological 
aspect of the business is very important.

During the first period of its activity, the company used 
only flexographic printing technology, intended for me-

markets, focusing on Germany, the Netherlands and the 
United Kingdom. “As our customers’ demand for multi-colour 
labels has been growing for some time, we bought our first 
flexographic press three years ago that allowed us to print 
this kind of product. Previously, we outsourced such work 
to external companies. However, when it turned out that 
this trend continued, we still had more and more orders for 
colour labels, we had to decide to buy another press” – says 
Marek Dokupil, co-owner of the printing house.

Universal Production in MD Labels

The latest acquisition of the MD Labels printing house 
from Kalisz is the digital Konica Minolta AccurioLabel 

230 roll-to-roll label press. 
Its purchase was determined 
by the need to increase the 
universality of the printing 
house and to respond to 
the realities of the market, 
where ultra-short print runs 
constitute an increasingly 
noticeable percentage of 
orders.

The printing house in Ka-
lisz has been focusing on dig-
ital label printing for almost 
five years and is dynami-
cally developing. This may be 
proved by the fact that the 
first presses installed there 
reached full capacity within 
two years and are currently 
working in two shifts six days 
a week. Today, the printing 
house’s machinery consists 
of nine devices for printing 
and confectioning roll-to-roll 
labels, including the latest addition – AccurioLabel 230. 
“One can clearly see how small local companies are grow-
ing in strength, and the recent times have resulted in a 
large migration of businesses to the virtual world. This 
segment does not generate millions of copies, but rather 
hundreds, less often thousands of items. At the same 
time, customers are very demanding when it comes to 
quality, aesthetics and short lead times” – says Marcin 
Jasiński, co-owner of the MD Labels printing house.

From the very beginning, the owners of MD Labels fo-
cused on digital printing. “We are trying to disenchant it 
a bit and show how many advantages it has. Customers 
are used to traditional printing and sometimes find it hard 
to believe that digital can be an equally good option” – 
adds Marcin Jasiński.

Novacode Expands its Machinery

Novacode, a producer of self-adhesive, logistic and spe-
cialist labels, has invested in a well-equipped convert-

ing line for the finishing of digitally printed labels – DCL2. 
This fully modular, fully servo-driven solution is already 
the second Grafotronic machine at the Novacode plant.

Aron Huć, co-owner of Eticod, by the BOBST M5 430 press using 
UV LED Phoseon technology

From the left: Jarosław 
Szymczyk, Konica Minolta, 
and Marcin Jasiński, MD 
Labels

dium and large print runs. However, when more and more 
customers began to order smaller quantities, and often 
a larger variety of labels, the owners decided to take ap-
propriate steps to be able to meet the changing market 
requirements and invested in digital printing. The Indigo 
technology allowed Eticode to gain new customers both in 
Poland and abroad, and also to win in many competitions.

Sigolabels Printing House  
with a New Flexo Press

The investment in a new flexographic press in the Sigo-
labels printing house was to provide the company with 

the possibility of running an increasing number of orders 
for multicololour labels in the shortest possible time. 
Among the tested solutions, the best – according to the 
company’s management – turned out to be the new Mark 
Andy device from the Evolution series – the E5 model. 
As the representatives of printing houses emphasize, 
this purchase also provided them with a greater sense 
of security and opened up greater opportunities in the 
context of the development of the entire enterprise.

Sigolabels is a label printing house that has been oper-
ating on the market for many years, making almost 100% 
orders for clients from abroad. With the help of interme-
diaries cooperating with it, it serves almost all European 
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installed five years later, included, among others, eight 
printing units, a punching unit and a corona unit.

The Evolution Series E3 was purchased with the produc-
tion of self-adhesive labels in mind. As Bolesław Jasinowicz 
says, the company wanted the configuration of the device 
to take into account the changing market requirements 
and allow the implementation of ambitious, demanding 
projects. The investment increased the company’s pro-
duction potential, thus contributing to an increase in the 
volume of orders from abroad. In 2022, the printing house 
will move to a modern, built from scratch headquarters in 
Wólka Radzymińska near Warsaw, planned in accordance 
with the principles of sustainable development.

Creative Energy  
of Reganta Printer

Modernization of the equipment, 50 additional full-time 
jobs, dynamic development and expansion into foreign 

markets – these are some of the changes recently noted 
by the Lodz printing house Reganta, specializing in the 
production of labels and packaging made of Flexo-printed 
foil and laminates. Soon the printing house’s equipment 
will be expanded with two new Mark Andy label presses.

Reganta was established in 2013 and currently em-
ploys 75 people. Four Mark Andy flexographic presses 
are already in operation at the Lodz plant: the 17-inch 
Peformance Series P7 (purchased in 2019), two 13-inch – 
Performance Series P5 and P3 – and Scout 2200. Two 
more new systems will start working here in the first 
quarter of this year

“We are currently one of the most innovative companies 
in the printing industry in Poland” – says Igor Szlaski, 

 Przemysław Ruge, Novacode CEO, at the machine DCL2
Bolesław Jasinowicz by the newly purchased Evolution Series 
E3 press

Reganta printing house equipment

Novacode employs over 130 people and is equipped 
with four fully compatible flexographic presses, as well 
as several dozen other production and auxiliary devices. 
The company specializes in the production of, among 
others, highly decorated self-adhesive labels, multi-layer 
peel-off labels, textile and logistics labels, front panels, 
as well as many other specialist labels for the automo-
tive, electronic and chemical industries. The new DCL2 
machine is an important component of the new line for 
the production of advanced front panels with directional 
electroluminescent illumination. Preparations for this 
project lasted from 2019, and an important element of 
this process was the selection of the appropriate press 
manufacturer and its appropriate configuration.

Earlier, two vision inspection systems were also in-
stalled in Novacode: EyeC Proofiler 600 DT in the graphics 
department for comparing the production print with a PDF 
file, and EyeC ProofRunner installed on the printing press.

Fano Printing House Increases 
Production Capability

In September 2021, Fano label printing house from 
Warsaw expanded its machinery with a new, 13-inch 

Evolution Series E3 flexographic press by Mark Andy. 
The press with 8 printing units will be used mainly for 
printing highly processed self-adhesive labels. Thus, the 
two Performance Series P5 machines working at Fano 
will be able to be used to a greater extent for printing 
sachet laminates and shrink sleeve labels, the share of 
which is systematically growing.

Fano is a family business, founded in 1986 by Janusz 
Jasinowicz and currently managed by his son – Bolesław. 
It started with a variety of offset-printed production (hence 
the origin of the name, which consists of the first Polish 
letters of assortment categories: folders, commercial, 
imprints, packaging). After a few years, along with the 
purchase of the first flexographic press, it also included 
labels, especially self-adhesive ones, which dominated 
the company’s portfolio for many years (today they ac-
count for approx. 50% of the total production volume). 
Currently, the printing plant’s equipment includes three 
Mark Andy presses. In 2013, the company invested in  
a 17-inch Performance Series P5 machine, equipped with, 
among others in 10 printing units, cold foiling system, 
laminating unit, screen printing unit, QCDC die-cut and 
corona treatment unit. The press of the same model, 
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owner of the printing house. “We provide solutions for the 
largest companies in the country and abroad. For years, 
we have been carefully observing the latest trends in 
the field of packaging and we offer unconventional solu-
tions, in which we are helped by the latest technologies. 
We have been associated with Lodz from the beginning 
and we want to stay here and continue to develop, be-
cause we love the energy of this city. We have a modern 
machine park, a creative crew, our own transport and 
a branding agency. All these elements allow us to provide 
fast and comprehensive service, starting from the pre-
press process, through flexographic printing, to delivery 
of the finished product to the customer”.

Digital Printer Poli-Plus  
with a New Investment 

In late summer 2021, the Tau 330 RSC E 5c industrial 
digital press from Durst started working at the Poli-Plus 

label printing house in Gdańsk. The owners of the com-
pany – Katarzyna and Tomasz Ołtarzewski – decided to 
expand the machinery with this solution in connection 
with the need to meet the challenges posed by the grow-
ing number of demanding orders.

Poli-Plus has been operating on the Polish market 
for several years. Initially, the company outsourced the 
work to external entities, but after some time, two small 
presses were installed in the plant. Over the last few 
years, the owners of the printing house have gradually 
expanded their machinery, and one of the last purchases 
is the industrial system of the Durst brand.

“The label printing market has changed a lot, in part 
due to the policies of the brands that create product 
lines for different audiences. In addition, the increasingly 
popular personalization of products makes digital printing 
more and more desirable. The market began to narrow 
and we had to make a decision to buy a new press. Taking 
into account the trends on the market, we decided to use 
digital printing. We were looking for a suitable solution 
for two years, during this time we checked all available 
possibilities and finally our choice fell on the Durst Tau 
330 RSC E 5c model” – says Tomasz Ołtarzewski.

“We cannot afford downtime and non-execution. We 
attach great importance to both the quality of our work 
and deadlines, especially since we sometimes have or-
ders »for yesterday«. We have always tried to follow the 

development and technology, besides, our customers 
began to demand higher and higher quality, which is why 
choosing a device of this brand turned out to be the best 
solution for us. Anyway, we look at this investment in a 
long-term perspective – the performance of the press, 
its technical advancement and the possibility of further 
expansion in the future give us the certainty that we will 
not have to replace it in a year or two. It also allows us to 
enter new markets, as it offers overprinting of laminates 
and many other non-adhesive materials” – Katarzyna 
Ołtarzewska comments.

Modern Washing Solutions  
in MGN Printing House

Due to the intensified development of the MGN printing 
house from Wałcz, which deals with comprehensive 

product labeling, it installed two French Recyl brand 
washers – ultrasonic NextWave 2 and Simplex pressure 
washers in the newly commissioned production hall. 
The devices will support the work of three new 10-unit 
flexographic presses.

MGN has been operating since 2010. Currently, the 
company has an extensive structure – it has a printing 
house for flexo printing of colour labels, as well as de-
partments dealing with the construction and service of 
label applicators, sales of label printers, Auto ID and 
RFID equipment, as well as the production of consuma-
bles (TTR tapes, blank labels). The company employs 
over 100 people in two locations (Wałcz and Wrocław), 
and in October 2021 it gained another, modern produc-
tion hall, and is planning further development, also in 
terms of expanding the portfolio of services. In addition 
to offering services in the field of colour label printing, 
it produces the aforementioned consumables, and also 
deals with the hardware – it implements label printers, 
code scanners, mobile terminals, RFID technology, as 
well as designs and constructs complete printing and 
labeling systems.

Beta-Point Improves  
Roller Cleaning Proces

The Beta-Point company from Bydgoszcz, specializing in 
printing of self-adhesive labels, has recently invested in 

a device for ultrasonic anilox roller washing – NextWave 2 
of the French brand Recyl.

Beta-Point has been operating on the Polish market 
since 2009. As emphasized by the company’s manage-
ment, the experience gained over the years shows the 
belief that the cleanliness of the anilox roller has a great 
impact on the quality of the print, which translates into 
the ink capacity of the rollers, and thus on the colour 
saturation and the quality and repeatability of the print-
out. This knowledge underpins the decision to purchase 
a modern roller cleaning solution.

Prepared by MK
Translation by Jacek HAMERLIŃSKIKatarzyna and Tomasz Ołtarzewski, the owners of Poli-Plus


